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€3.1bn  
Proportional sales 

31 
countries 

220 
airports 

16,000 
employees 

Lagardère Travel Retail a global player 
2015 



Lagardère Travel Retail a global player 
2015 vs 2011 

+ 12 
countries 

+100 
airports 

+ €1bn 
prop. sales 



A global leader in three businesses 
Lagardère Travel Retail sales and ranking by business (sales @100% pro-forma1) 2015) 

€4.0bn 

DUTY FREE & FASHION 

21 countries 

600 PoS 
TRAVEL ESSENTIALS 

22 countries 

2,700 PoS 

FOODSERVICE 

17 countries 

800 PoS 

40% 

10% 

50% 



Lagardère Travel Retail in the Middle East 

2008 

Airest Middle East: 
Briccocafé 

 in Abu Dhabi 

December 
2015 

 

2017 

2009 

October 
2016 

  
November 

2016 
2018 

Abu Dhabi Duty Free:  
contract awarded 

1st Relay store 
opening in Abu Dhabi 

Abu Dhabi Duty Free 
opening 

Dammam & Jeddah  
Duty Free 

contracts awarded 

Dammam, Riyadh, 
Jeddah Duty Free 

openings 

May 
2016 

 

Abu Dhabi  Food Services:  
contract awarded 

 
Riyadh Duty Free 
contract awarded 



In 2 years time: Lagardère Travel Retail in Middle East: 

In 2018: 12,300 sqm, 28 stores, US$ 320m sales/year 

ABU DHABI 
MTC 

RIYADH 
King Khalid  
International 

airport 

DAMMAM  
King Fahd 

International 
airport 

JEDDAH 
King Abdulaziz 

International 
Airport 

TOTAL 

US$ m 
Sales/year 320 

Number 
of stores 

22 2 2 2 28 

Square 
meters 5,000 2,000 1,800 3,500 12,300 



Passengers profiles in Middle East:  a wide diversity by airport 

 Source : Air4Casts February 2016 

ABU DHABI 

#1 

#3 

#2 

RIYADH 

#1 

#2 

#3 

Projected ranking of passengers 

GCC 

Indians 

Westerners 



Sales evolution of the Middle East 
duty-free market (from 2011 to 2015), % 

Growth in Middle East: from double to single digit 

Global Duty Free & Travel 
Retail Sales 2015 (US$) 

ASPAC 

41% 

Africa 

1% 

Americas 

18% 

Europe 

30% 

Middle East 

9% 

Sources : Generation Research 2015 

US$ Millions 

2010 2014 2012 2015 2015 2013 2011 

+11% 
+13% 

+12% 
+6% +3% 

$2.811m 

$4.331m 



Opportunity: big spenders 
but high concentration of airports/hubs?  

Region 
Average basket  

(US$) 

Middle East $150 

European $80 

ASPAC $85 

American $90 

Sources : CIR average basket according to nationalities & airport traffic passengers  

Istanbul 62.1 m 

Bahrain 

8.6m 

Doha 

32.3m 

Abu Dhabi 

24m 

Muscat 10.3m 

Dubai 

81.2m 

Riyadh 10. 5m 

Jeddah 11.2m 

Dammam 

9.6m 



DELIVERING 
THE PROMISE 



Lagardère Travel Retail: 
delivering the promise in the Middle East 

LOCAL UNIQUENESS RETAIL EXCELLENCE PARTNERSHIPS 



Local uniqueness 
Localized design 

SPECTACULAR  

BESPOKE  
DESIGN 



Local uniqueness 
Localized design 

SPECTACULAR  

BESPOKE  
DESIGN 



UNIQUE  

TAILORED  
DESIGN 

Local uniqueness 
Localized design 



PREMIUM 
OFFER  

Retail excellence 
Unique offer catering for each passenger 

ACCESSIBLE 
OFFER  



Retail excellence 
Multi sensorial category experiences 

DISCOVERY 

DESK 

LIQUOR 



Retail excellence 
Multi sensorial category experiences 

SENSORIUM 
OUD 



Retail excellence 
The Art of the gift: bespoke service protocol 

“Art of the gift” 
SERVICES SIGNATURES 



Partnerships 
Exceptional business partnerships in the Middle East 

Abu Dhabi 
Joint-venture 

 
Saudi Arabia Joint-venture 



INNOVATION 



New shopping behaviors  

ANY TIME 

A NEW PLAYGROUND FOR TRAVEL RETAILERS 

ANY WHERE ANY DEVICE 



Lagardère Travel Retail : Omni-channel retailer  

@ 
ONLINE CRM AIRPORT 



SENSATIONAL 
“LE CLUB FASCIA” 

SHOW  

Lighting - movies - sound 



Innovative partnerships : innovation ecosystem for Abu Dhabi 



REALITY 
VIRTUAL 

PRODUCTION 
DISTRIBUTED 



EXPERIENCE NEW HORIZONS EVERY DAY 


